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Absract: in modern linguistics, the study of gender is a problem that is in demand, interesting, but also not
little studied. Linguists began to study this problem in the 60-70s of the XX century. In this article, citing
the theoretical points of view put forward by a number of scientists, an analysis of the role of male gender
in advertising texts on the topic of medicine and pharmaceuticals is undertaken. The similarities and
differences of advertising texts in Russian and Uzbek languages are revealed, their groups are formed
taking into account the needs, interests and preferences of the male.
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l. Introduction

According to E.V. Perekhvalskaya, “at present, interest in the study of the characteristics of female and
male speech is increasing, since there are difficulties for their detailed analysis” [8, pp. 110-112].

N.L. Pushkareva notes that “women often use inversions, exclamatory and interrogative sentences in their
speech, and sentences of male speech are more concise, substantive and less dynamic™ [9, p. 32].

According to V.N. Chetverikova, “in the speech of men, incentive constructions are more common. They
often use the imperative in an ultimatum form, accompanied by a threat of physical violence. It can be
assumed that women often use the imperative in relation to children, but not in relation to men; this again
indicates the stereotype of ideas about the social role of men and women. We should also not forget about
the physical strength of men and some fear of women before the use of this force” [10, p.68].

Il. Literature review

When studying the topic of gender in advertising texts in Russian and Uzbek from the point of view of
linguistics, attention should be paid to gender symbols that are placed by manufacturers on the packaging
of pharmaceuticals or a number of medical services in order to indicate the gender of the addressee. These
gender symbols, like graphic images, indicate the biological sex of all living organisms, including humans.

In the middle of the 18th century (1751), one of the first among scientists to depict the sex of plants, the
Swedish naturalist and physician Karl Linneus, used gender symbols “J” and “9” [11, p. 109-113].
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The first symbol "3", which is called the «cumBos1 Mapca or muT u kombe Mapca», is used on the
packaging of medicines, in the texts of advertisements for medical services, and those who turn their

attention to this symbol guess that all this is for the male.

The second symbol "Q", referred to as the «cumBo.J Benepni» Or «3epkasio Benepni» is used to denote the
female body or herself. And it is widely used on the packaging of hygiene products, medicines for women
or ladies' rooms.

From the point of view of etymology, these symbols, denoting the gender of men and women, are
considered borrowed from the field of astronomy, since they are part of astronomical designations.

Unlike women, men tend to be specific, as it is their nature. This is confirmed by such personal qualities as
their masculinity, will, self-confidence, achievement of goals, etc. Due to free access to the Internet, many
representatives of the stronger sex began to copy the silhouette of men from Eastern and Western countries.

1. Analysis

Young guys and even mature men, working out for hours in gyms pumping up their muscles, try to look
courageous. In addition, freedom of speech, frequent migration too many countries of the world, watching
foreign films, including Turkish TV series, have managed to influence the minds of men, as a result of
which many of the stronger sex prefer an unshaven face. How many of them do not hide the fact that
without shaving off their beard and mustache, they will look more courageous, confident in themselves and
in their actions. Taking into account these desires and preferences of young and mature men, and even
adolescents, as in many countries, products made by many foreign manufacturers have begun to spread in
our country, which can help grow a beard and mustache, restore hair loss in a short time. Advertising text
containing medical vocabulary intended for the stronger sex can be divided into the following
groups:

» Means of restoring hair for men and their transplantation services. There were a decent amount of
advertising texts for such drugs in each of the languages we studied, which proves to us that advertising
and the distribution of these drugs are considered in demand in our time, since interest and demand for
such drugs among men is growing every day. For instance:

» In Russian, «Revard — cpeocmeo c¢ ooxazamnoui s¢hpexmusnocmoio»; «Fadil BUKHARA HAIR
TRANSPLANT CENTER Ilomepsa eonoc? Hcnpobosanu eéce memoovl u Huxakoco pezyibmama?
Ilepecaoka sonoc 6e3 xupypeuueckoeo emeuwamenvcmea! Mol 30eco, umobdbvl nomous éam! 3anuwucey
Ha becniamuyro Koucynvmayuio npamo cetidac!», «Axkuyusa 2ooa. Ilepecaoka eonoc. Ckuoka %30,
«Ilepecaoka eonoc 6 Cmamoyne. Ilpesocxoonoe Kauecmeo ¢ POCKOUIHBIM OOCIYHCUBAHUEM.
Obnosnennas mexnono2usny; «Pano noseunuco nponnewunvl? Buecmo cmunibHot cmpudicku, npsayeulsb
sanwicunst? B2b_beautyclinic Coeraem mebs monoosice. Cneyuanucmol naweti KIuHuKy 60CCMAHOBIM
8010CblL Oe3 6o,

» In Uzbek, «<MINOXIDIL Soch va soqol o’stiradi. Sinalgan effekti 5% lik» «Revard — sochlar va
soqollarning o'sishi uchun Nel mahsulot»; «Soch yog'i Nuzen Gold - bu sochlarning to'kilishi va soch
to'kilishining turli bosgichlarini davolash uchun yaratilgan samarali vosita, uxlayotgan soch
follikulalarini uyg'otishga va yangilarini shakllantirishga yordam beradi»; «Revard - sochlar va
soqollarning o'sishi uchun Nel maxsuloty and etc.

» hair care products. In Russian, the word shampoo is a noun m.r. and 2nd declension. Let's look at
shampoo ads:
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> In Russian, «Illamnyne MAN Zn npomuse nepxomu ¢ YuHK NUPUMUOHOM YCMPAHSEm Nepxomb.

Venoxausarowuii a¢pgpexm»; «MAN xoumpons srcuprnocmu ¢ menmonom. Ocsedcaem sonocwl. Ilpomus
HCUPHOCTU 8OTIOCY.

> In Uzbek, “CLEAR men 0% qgazg oq, 48 soatlik musaffolik”, etc.
» men's personal care services and hygiene products.

In the 21st century, manicure and pedicure has become an affordable service that is also offered to men.
But since, from the point of view of a masculine approach and thinking, not many representatives of the
stronger sex dare to accomplish this feat, in their opinion, only men with a non-traditional orientation can
afford to use manicure and pedicure services. And while these services dare to use only men who are active
in business, actors or pop stars, although this is a whole useful procedure for caring for toenails and hands,
skin care, including compliance with the rules of men's hygiene. Let's compare the advertising texts of this
product in Russian and Uzbek:

> In Russian, «<MY;KCKOH ITEJHKFIOP JTIOBOH CJIOJKHOCTH! 100% 2apanmuu 6e3onacrocmu u
kauecmea!  Keanuguyuposanuwiii. - macmep-nooonroe ¢ 15-nemuum  cmasxcem. Heobxoouma
npeosapumenvuas 3anucb no Homepy.: +998333888333 I[leouxwop+manuxiop ckuoka 10%». B texcte
Ha PYCCKOM SI3BIKE TOJIPOOHO HE TEPEUHCIISIOTCS BHJIBI YCIYT, TOJHKO TOBOPHTHCS 00 €ro KadecTBe,
HOMeED JUTI KOHTaKTa U CKHUJIKAX.

A\

In Uzbek, “Pedikyur — bu nafagat estetika, balki oyoglaringizning sog'lig'idir. Erkaklar uchun
pedikyur quyidagi holatlarda o ‘tkaziladi:

gadogqlar, yedirilishlar, so ‘gallarni ketkazish uchun,
oyoqlardagi zamburug ‘larga qarshi kurashish uchun,

ichkariga o ‘sgan tirnoglarda,

<N X X

Tovonlarda yoriglar paydo bo'lganda.

This advertising text in the Uzbek language, which we have cited, clearly and in detail lists the types of
services provided.

V. Discussion

It should not be overlooked that, unlike women, men perform a lot of physical activity, as a result of which
the male body produces profuse sweat. This in turn can lead to discomfort, the spread of unpleasant odors
and the growth of bacteria. There are many remedies for men whose sweat glands actively produce sweat.
These include hygiene products for men, which reflect the medical vocabulary. For example, a foot spray
named after the famous Caucasian military doctor Teymurov, who saved many soldiers from fungal and
skin diseases:

» In Russian, «Cnpeii onsn noz T. EHMYPOBA. Om 3anaxa u nomay.

> In Uzbek, «TEHMYPOBA cnpeii bir deganda qo’ltiq osti VA oyoq terlashidan xalos bo’ling.
O zbekiston bo'ylab yetkazib berish bepul».

An unusual feature is a tool called BioStep, as it is intended for those men who work in special clothes -
these are builders, miners, asphalt workers, etc., as well as athletes who spend the whole day in gyms
during training. Examples of advertising text for BioStep:

» In Russian, «BioStep — cpedcmeo om 3anaxa noma u 011 npogunakmuxu nomaugocmu. Moeanoro ons
mex, kmo Hocum cneyooedicoy. [lozabomvmecs 0 Komghopme 8auux Ho2».
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> In Uzbek, «BioStep —ter hidini yo'qotish va terlashning oldini olish vositasidir. Maxsus kiyimda
yuruvchilar uchun a'lo vosita. Yaginlaringiz farovonligi hagida gayg'uring».

Along with leg sprays, underarm antiperspirants from prominent brands such as Old Spice, Rexona,
Maxim, Eco dry, etc. are well marketed for men. They help men to be confident in themselves everywhere
and in any situation. For example, the texts of advertisements for antiperspirants:

» In Russian, «Maxim Ckaxcu nomy nem! I[Iposepennviii anmunepcnupanm 6 Y3zbexucmarne.
H3z6asumvscs om nomausocmu: meumsl covigaromesy, «Pekcona. Hukoeoa ne noogedémy.

> In Uzbek, «Eco dry uzog muddat ta'sir etuvchi antipersperantning yangi avlodi. Erkaklar va ayollar
uchun birdek mos keladi. Terlash va ter hidini ketkazadi. Kiyimda dog™ goldirmaydi. Butun tanaga mos
keladi».

» Men’s vitamins. Men should include a lot of vitamins in their diet, as a lot of stress falls on the body of
the stronger sex. In the absence of food products containing a complex of useful vitamins in their
composition, the damage to the body should be covered with the help of pharmaceuticals, i.e. vitamins.
These are those special men's vitamins that are advertised by a number of pharmaceutical companies.
Example:

A\

In Russian, «/[yoeum ons myscuun. Bumamumnvt u munepanoi».

In Uzbek, «Tsink har bir inson uchun kerak bo‘lgan mahsulot. Nutrivero tsink mahsulotining
xususiyatlari:

soch o'sishiga yordam beradi;
asabni tinchlantiradi;

terini yoshartiradi;
allergiyani davolaydi;

A\

erkaklar kasalligida yaxshi natija beradi»

sports nutrition. A network of sports stores offer sports nutrition for men who are fond of sports. The
proposed sports nutrition can be dietary supplements. For example, the text of an advertisement for
dietary supplements in Russian:

vV X X X X X

«BLB.uz — Maeasun cnopmusnoco numanus u baoos Ckuoku Ha cnopmuenoe numarue u baodvl
+becniamuas 0ocmaskay.

» Drugs that help improve sexual function in men. Any self-respecting man would not want to face the
problem of impotence at any age, as it can have serious consequences. And the modern pharmaceutical
industry, taking care of every man, offers its wide range for the prevention and treatment of diseases
associated with male problems. In advertising texts in Russian, they are designed as follows:

"HEHPO®OPTE ona ynyuuenus nonosoix pyuxyuti myscyun” (recommended for men in the fight against
sexual disorders);

"Ina myxcuun! Buapoo ¢popme npupoonwvii akmusamop mecmacmepona” (recommended for increasing
male testosterone).

» Drugs for the treatment of alcoholism. For most men, drinking is considered the norm, but excessive
consumption of alcoholic beverages leads to serious social problems. These are such problems:
problems in the family, at work, in society and related to the personal psyche. Usually men who are
already married suffer from alcoholism, and they have to share this problem with their wives, and
sometimes even with their parents. The consequences of this fate can be serious, i.e. loss of health and
one's own will, charity by society and humiliation. What is alcohol withdrawal? The answer can be
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several: strong willpower, support from relatives and friends, the desire to overcome everything and the
help of a psychiatrist. Along with the means of combating alcoholism that we have listed above,
medicines can help men. For example, the text of an advertisement in Russian, which advertises a drug
for the treatment of alcoholism: “ITerowuii cynpye xaneuum swcuzue? Jleuenue ankoconusma 6e3 e2o
sedoma 3a 30 onett. ALCO X LOCK cpedcmeo npomus ankoconvnou 3asucumocmu’”’. This example of
an advertising text is made up of three simple sentences, the first of which is interrogative, and the next
two are narrative.

V. Conclusion

So, as we have analyzed the texts of advertisements with the participation of medical vocabulary in them, a
distinctive feature of the topic of gender difference in them is that some advertisements may be relevant
among women, but not among men, or vice versa, which determines the differences between these sexes.
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