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Abstract: The article describes the specific economic aspects of the development of 

international tourism in Uzbekistan, the specific economic aspects of relations with foreign 

countries in the field of tourism, and the issues related to the construction economy of establishing 

and developing relations with foreign countries in the field of tourism. 
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Tourism is the main driver of world civilization, and nowadays travel is the basis of human 

goals. In particular, prospects for the development of national tourism help to increase the position 

of the tourism industry in Uzbekistan in the world market. As a proof of our opinion, today, great 

progress is being made in the field of tourism, it is growing rapidly, new hotels are being built, the 

number of jobs is increasing, the number of qualified specialists is increasing, and the flow of 

tourists is increasing year by year. we think it is permissible to emphasize. 

Of course, taking into account the favorable climatic conditions and unique landscape of 

Uzbekistan, there are all grounds for the development of sports and ecological tourism. The 

Fergana Valley and Tashkent region are rich in magnificent mountain systems, blooming valleys 

and magnificent mountain rivers. The clean air of the mountain, the abundance of sunny days 

throughout the year, and the wonderful mountain scenery allow not only the citizens of 

Uzbekistan, but also the residents of neighboring countries such as Kazakhstan, Kyrgyzstan and 

Tajikistan to become tourist objects. Various types of mineral waters are widespread in 

Uzbekistan, many people visit more than 300 healing underground mineral water sources in the 

country. 

Currently, 121 of these sources are operating. There are several mountain resorts, such as 

Chimyon and Tortkol, where it is possible to develop mountain skiing. High snow mountains 

allow to realize different types of mountain tourism, such as mountaineering, speleotourism, river 

tourism. The abundance of medicinal herbs creates an opportunity to organize different types of 

ecological species, different herbs and plants.  

This arouses interest among many foreign tourists. Assessing the current state of tourism, it is 

important to note that the level of infrastructure development in Uzbekistan does not fully meet 

the needs of foreign tourists. The underdevelopment of the infrastructure is caused by the previous 

administrative-command system, which did not allow to encourage competition and 

improvement. If the infrastructure is not developed enough, it is impossible to increase the flow of 

tourists and, accordingly, to increase the foreign currency income. Based on this, the state of the 

infrastructure has a direct impact on the development of tourism and the formation of the country's 

image. First of all, it should be noted that until the Republic of Uzbekistan gained independence, 
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tourism was not paid enough attention. There was no objective information and advertising about 

the touristic potential of the republic. 

It can be said that the tourism, service and entertainment infrastructure is not developed, the level 

of service to tourists is low, and there are no contacts with the world's leading tourist 

enterprises. Currently, tourism infrastructure is not evenly distributed in the territory of 

Uzbekistan. 36% of the republic's tourism potential is concentrated in Tashkent city and 

region. Four regions (Tashkent, Samarkand, Bukhara and Khorezm) and the city of Tashkent have 

large infrastructure potential, Fergana Valley has 19% of tourism infrastructure. 

It is known that today tourism is one of the fastest growing and leading industries in terms of 

income. In recent years, tourism has become a major contributor to world exports, accounting for 

11% of global GDP. Over the past 40 years, the number of tourists visiting other countries has 

increased 20 times, the income from tourism has increased 60 times, and the income from 

international tourism has reached 400 billion dollars. In particular, on the ground of the successes 

achieved in Uzbekistan, the deepening of the liberalization of the economy, the modernization of 

the country, the sustainable development of all spheres, in particular tourism, which is one of the 

leading sectors of the service sector. 

There are countries that survive only on the income from tourism. In such countries with limited 

production possibilities, there is also a problem of providing employment to the population due to 

the development of the tourist service system. It is known that in order to increase the flow of 

tourists, it is necessary to create modern facilities. At the moment, it is necessary to welcome and 

accommodate tourists, to create conditions for them in the fields of tourism of their choice. These 

requirements are being fulfilled in our country in the following years based on the requirements of 

the times. 

With the process of globalization, the development of international information, communication 

and transport systems, new opportunities are being created in the field. For example, while tourists 

visiting from abroad were previously invited to visit ancient monuments in our country, at the 

same time, new directions such as pilgrimage, national costumes, national customs and traditions, 

medicine, and ecology have been introduced. These facilities have a positive effect on the increase 

in the flow of tourists.  

Today, the country's economy is entering a new stage of socio-economic development, because 

the main goal of the ongoing reforms is to ensure the stable development of the Republic of 

Uzbekistan in all aspects, i.e. economically and socially, and to take a place among the developed 

countries of the world. Along with economic reforms, the role and importance of construction in 

the national economy plays an important role in achieving this goal. 

Construction is an independent separate branch of the national economy, designed for the creation 

of new fixed assets and the reconstruction, expansion, repair and technical re-equipment of 

operating production and non-production facilities. The importance of the construction network is 

that it creates conditions for the development of the country's national economy. The complexity 

of studying the economic aspects of construction lies in the variety of organizational and 

economic forms of the construction production process, the large number of participants with 

different functional goals and tasks, and the significant dependence of the construction production 

process on natural conditions.  

Investors, customers, designers, contractors, and specialized construction organizations participate 

in the process of construction production. In addition to the direct participants in the construction 

process, dozens of factories producing technological equipment, construction machines and 

materials are also involved in the creation of construction products. Due to such a large number of 

participants, it can be argued that the construction production process is formed under the 

influence of a large number of organizational factors. Changing the management system, 

improving it, first of all, means changing organizational relations and, accordingly, organizational 

forms of management. 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  146 

Therefore, the correct management of capital construction - increasing its efficiency, accelerating 

scientific and technical progress and increasing labor productivity in the industry, improving 

product quality, and thus the dynamic, planned and proportionate development of the construction 

industry, its conscious regulation by the state making the issue relevant. As of February 1, 2023, 

45,541 construction enterprises and organizations are operating in the construction industry, which 

is an increase of 1,552 compared to the previous year. In January 2023, in the Republic of 

Uzbekistan, a total of 5,011.9 bln.  

Construction works amounting to 65.7% were completed compared to the corresponding period of 

2022. The distribution of construction works performed in the Republic of Uzbekistan in January 

2023 by types of economic activity is as follows: - the direction of construction of buildings and 

structures made up 67.1% share, compared to the corresponding period of 2022, it was 66.5% ; - 

the direction of construction of civilian objects made up 19.9% of the share, compared to the 

corresponding period of 2022, it was 70.9%; - the share of specialized construction works was 

13.0% and compared to the corresponding period of 2022, it was 56.1%. Most of the completed 

construction works relate to the construction of new buildings and structures. 65.8% of the total 

construction works or 3,296.7 bln. Soum construction works are aimed at creating new production 

facilities, housing and other social facilities in the economy. 

302.7 billion at the expense of new construction by large construction organizations. soum works 

were completed or the share of large construction organizations in new construction works was 

9.2%. 1,988.6 billion from new construction for small enterprises and micro-firms. soums or the 

total share of small enterprises and micro-firms in new construction works was 60.3%. The 

contribution of the informal sector to the volume of new construction works is 1,005.4 

billion. soums or their share in total was 30.5%.  

The share of construction works performed by large construction organizations in the structure of 

construction works on the construction of buildings and structures made 7.2%, which increased by 

0.1% points compared to the indicator in the corresponding period of 2022. The share of small 

enterprises and micro-firms in this type of activity decreased by 8.0 percentage points compared to 

the corresponding period of 2022 and amounted to 59.0%.  

The share of the informal sector increased by 7.9 percentage points compared to the corresponding 

period of 2022 and made 33.8%. 240.9 billion 1984.6 billion soums. 1138.0 billion soums. Total 

construction of buildings and structures - 3363.5 billion soums. soums The share of large 

construction organizations, small enterprises and micro-companies, and the informal sector 

increased by 7.9 percentage points compared to the corresponding period of 2022 and amounted to 

33.8%. 

The share of the volume of products created by construction organizations in the gross income of 

the national economy is constant. is increasing steadily, this is the result of the economic reforms 

carried out in the industry and the rapid development of the country's economy. It should be noted 

that there is an increasing trend in the number of private enterprises in which the construction 

sector accounts for the majority of the entire business structure. 

In conclusion, the role of tourism and construction industries in the development of our country's 

economy is incomparable. The economic indicators of Uzbekistan are increasing year by year 

through the development of tourism. However, there are enough problems in this industry itself. 

The main part of the income spent in the construction sector is aimed at increasing production 

capacities and indicators in the economy. The share of the volume of products created by 

construction organizations in the gross volume of the national economy is constantly increasing, 

which is the result of economic reforms carried out in this sector and the rapid development of the 

country's economy. It should be noted that there is an increasing trend in the number of private 

enterprises in which the construction industry accounts for the majority of the entire business 

structure. 

 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  147 

REFERENCES LIST 

1. Khalikova L. N. SOCIAL PROTECTION AS A SOCIAL-ECONOMIC RELATIONSHIP 

//American Journal of Sociology, Economics and Tourism. – 2022. – Т. 2. – С. 1-4. 

2. Nazarovna K. L. Features of the formation of the digital economy //Web of Scholars: 

Multidimensional Research Journal. – 2022. – Т. 1. – №. 6. – С. 351-353. 

3. Nodirovna M. S. Management of Service Processes in Service Enterprises in the Republic of 

Uzbekistan //Formation and Development of Pedagogical Creativity: International Scientific-

Practical Conference (Belgium). – 2023. – Т. 2. – С. 32-41. 

4. Nazarovna K. L. AMIR TEMUR ABOUT ECONOMIC ISSUES //British View. – 2022. – Т. 

7. – №. 2. 

5. Nazarovna K. L. The development of agriculture in the works of Amir Temur for economic 

reasons //Архивариус. – 2020. – №. 2 (47). – С. 103-105. 

6. Khalikova L. N., Yuldashev B. Challenges to Improve the Digital Economy in Uzbekistan 

//JournalNX. – С. 427-429. 

7. Nodirovna M. S. Management of Service Processes in Service Enterprises in the Republic of 

Uzbekistan //Formation and Development of Pedagogical Creativity: International Scientific-

Practical Conference (Belgium). – 2023. – Т. 2. – С. 32-41. 

8. Nodirovna M. S., Ugli S. T. T., Abduazizovich A. I. WAYS TO INCREASE THE 

EFFICIENCY OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE 

POPULATION IN UZBEKISTAN //Gospodarka i Innowacje. – 2022. – Т. 23. – С. 29-37. 

9. Nodirovna M. S. FOREIGN TO THE SECTORS OF ECONOMY OF UZBEKISTAN 

ATTRACTING INVESTMENTS. 

10. NODIROVNA M. S. SOCIAL POLICY: OBJECTIVES AND THEORETICAL 

FOUNDATIONS OF THE STUDY //CENTRAL ASIAN JOURNAL OF SOCIAL 

SCIENCES AND HISTORY. – 2023. – Т. 4. – №. 7. – С. 1-9. 

11. Мирзаева Ш. Н. НОВЫЕ ТРАНСФОРМАЦИИ И ИЗМЕНЕНИЕ ПРОФЕССИЙ В 

УСЛОВИЯХ ЦИФРОВОЙ ЭКОНОМИКИ НА РЫНКЕ ТРУДА УЗБЕКИСТАНА 

//Gospodarka i Innowacje. – 2023. – Т. 36. – С. 668-679. 

12. Абдукаримов Ф. Б. А., Мирзаева Ш. Н. МАЛЫЙ БИЗНЕС-КАК ФАКТОР РАЗВИТИЯ 

КОНКУРЕНТНОЙ СРЕДЫ НАЦИОНАЛЬНОЙ ЭКОНОМИКИ УЗБЕКИСТАНА 

//Gospodarka i Innowacje. – 2023. – Т. 36. – С. 657-667. 

13. Абдукаримов Б. А. А., Мирзаева Ш. Н. РОЛЬ ИНОСТРАННЫХ ИНВЕСТИЦИЙ В 

МОДЕРНИЗАЦИИ ЭКОНОМИКИ В РЕСПУБЛИКЕ УЗБЕКИСТАН //Gospodarka i 

Innowacje. – 2023. – Т. 36. – С. 648-656. 

14. MIRZAEVA SHIRIN NODIROVNA. (2023). THE IMPORTANCE OF INVESTING IN 

THE DEVELOPMENT OF THE SOCIAL SPHERE IN OUR COUNTRY. Central Asian 

Journal of Innovations on Tourism Management and Finance, 4(6), 153-160. Retrieved from 

https://cajitmf.centralasianstudies.org/index.php/CAJITMF/article/view/534 

15. Курбанова Р., Мирзаева Ш., Хакимов Д. РОЛЬ СОЦИАЛЬНЫХ СЕТЕЙ И 

ТЕХНОЛОГИЙ В ИЗМЕРЕНИИ СОЦИАЛЬНОГО КАПИТАЛА //Ижтимоий-

гуманитар фанларнинг долзарб муаммолари/Актуальные проблемы социально-

гуманитарных наук/Actual Problems of Humanities and Social Sciences. – 2023. – Т. 3. – 

№. S/4. – С. 204-216. 

16. Шарипов Т. С., Мирзаева Ш. Н. СОСТОЯНИЕ ВНЕДРЕНИЯ ИННОВАЦИОННЫХ 

ПРОЕКТОВ В СФЕРЕ УСЛУГ В УЗБЕКИСТАНЕ //Gospodarka i Innowacje. – 2023. – Т. 

36. – С. 27-45. 

https://cajitmf.centralasianstudies.org/index.php/CAJITMF/article/view/534


        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  148 

17. Мирзаева Ш. Н. ЗАРУБЕЖНЫЙ ОПЫТ ПОДДЕРЖКИ ПРЕДПРИНИМАТЕЛЬСТВА И 

ДЕЛОВОЙ АКТИВНОСТИ ЖЕНЩИН //Gospodarka i Innowacje. – 2023. – Т. 36. – С. 

46-56. 

18. Nodirovna M. S. Banks and Development of Banking Services in the Republic of Uzbekistan 

//Web of Semantic: Universal Journal on Innovative Education. – 2023. – Т. 2. – №. 6. – С. 

21-30. 

19. Nodirovna M. S. Foreign Experience in Supporting Entrepreneurship and Business Activity 

of Women //Web of Synergy: International Interdisciplinary Research Journal. – 2023. – Т. 2. 

– №. 5. – С. 654-665. 

20. Saidakhmedovich S. T., Nodirovna M. S. The State of Implementation of Innovative Projects 

in the Service Sector in Uzbekistan //Nexus: Journal of Advances Studies of Engineering 

Science. – 2023. – Т. 2. – №. 5. – С. 375-391. 

21. Nodirovna M. S. Creation of an Additional Product in the Service Process in the Republic of 

Uzbekistan //Gospodarka i Innowacje. – 2023. – Т. 35. – С. 635-643. 

22. Nodirovna M. S. Problems of Development of the Service Sector in the Context of Digital 

Changes in the Republic of Uzbekistan //Gospodarka i Innowacje. – 2023. – Т. 35. – С. 626-

634. 

23. Мирзаева Ш. Н. ДАВЛАТ ТОМОНИДАН ТАДБИРКОРЛИК СУБЪЕКТЛАРИНИ 

ҚЎЛЛАБ-ҚУВВАТЛАШ МЕХАНИЗМИНИ ТАКОМИЛЛАШТИРИШ 

ЙЎНАЛИШЛАРИ //Gospodarka i Innowacje. – 2023. – Т. 35. – С. 662-671. 

24. Nodirovna M. S. Improving the Mechanisms For Managing Service Processes in Service 

Enterprises in the Republic of Uzbekistan //Gospodarka i Innowacje. – 2023. – Т. 35. – С. 

644-652. 

25. Nodirovna M. S. Trading Enterprises and Banking Services in the Republic of Uzbekistan 

//Nexus: Journal of Advances Studies of Engineering Science. – 2023. – Т. 2. – №. 5. – С. 

227-234. 

26. Nodirovna M. S. Ways to Develop Banking Services in the Republic of Uzbekistan //World 

of Science: Journal on Modern Research Methodologies. – 2023. – Т. 2. – №. 4. – С. 18-24. 

27. Nodirovna M. S., Ugli S. T. T., Abduazizovich A. I. WAYS TO INCREASE THE 

EFFICIENCY OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE 

POPULATION IN UZBEKISTAN //Gospodarka i Innowacje. – 2022. – Т. 23. – С. 29-37. 

28. Mirzayeva S. N. Prospects for the Development of Small Business and Entrepreneurship in 

the Digital Economy //American Journal of Economics and Business Management. – Т. 5. – 

С. 3. 

29. Nodirovna M. S. FINANCING OF INVESTMENT ACTIVITIES IMPORTANCE OF 

SOURCES //Section A-Research paper Article History: Received. – 2022. – Т. 12. 

30. Nodirovna M. S. Banks and Development of Banking Services in the Republic of Uzbekistan. 

Web of Semantic: Universal Journal on Innovative Education, 2 (6), 21–30. – 1910. 

31. Nodirovna M. S. Foreign Experience in Supporting Entrepreneurship and Business Activity 

of Women. WEB OF SYNERGY: International Interdisciplinary Research JournalVolume2, 

Issue 5Year2023ISSN: 2835-3013https //univerpubl. com/index. php/synergy https://scholar. 

google. com/citations. 

32. Mirzaeva S. N. et al. Innovative Enrichment of Service Enterprises Based on the Location of 

the Regions of Uzbekistan //AMERICAN JOURNAL OF ECONOMICS AND BUSINESS 

MANAGEMENT. 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  149 

33. Mamanova G. B., Sultonov S. A., Mirzaeva S. N. Improvement of Economic Mechanisms for 

State Support of Private Entrepreneurship (Samarkand Region) //Procedia of Philosophical 

and Pedagogical Sciences. 

34. Nodirovna M. S., Mamasoliyevna K. C., Ugli S. J. U. The composition of the income of 

service workers and ways of its improvement (on the example of educational institutions) 

//ACADEMICIA: An International Multidisciplinary Research Journal. – 2022. – Т. 12. – №. 

4. – С. 213-218. 

35. Nodirovna M. S. FOREIGN TO THE SECTORS OF ECONOMY OF UZBEKISTAN 

ATTRACTING INVESTMENTS. biogecko.co.nz 

36. Pulatov M. E. On the Need And Ways of Converting Some of the Components of Goodwill 

Into Identifiable Intangible Assets //Indonesian Journal of Innovation Studies. – 2019. – Т. 8. 

37. Pulatov M. E. Conceptual Issues Of Accounting Of Intellectual Capital //American Journal of 

Economics and Business Management. – 2019. – Т. 2. – №. 1. – С. 117-123. 

38. Pulatov M. System Analysis Of Intellectual Property Indicators Of Financial Statements 

//European Journal of Business and Economics. – 2012. – Т. 6. 

39. Pulatov M. INTELLECTUAL PROPERTY PARAMETERS OF FINANCIAL REPORTING. 

– 2016. 

40. Sharipov T. S., Urokova M. G. Sustainable Directions of Employment Relations in the 

Service Service in Uzbekistan //JournalNX. – С. 503-506. 

41. Saidahmedovich S. T. THE CONCEPT OF MANAGEMENT IN ENTERPRISE 

MANAGEMENT AND ITS SPECIFICITY Kilichova Orzigul Zafar kizi Student Samarkand 

Institute of Economics and Service. 

42. Сидоров В. А., Турсунов И. Э., Шарипов Т. С. ЭКОНОМИКА ИННОВАЦИЙ: 

ПРОБЛЕМА ТЕХНОЛОГИЧЕСКОГО ПРОРЫВА //НАЗАРИЯ ВА МЕТОДОЛОГИЯ. – 

С. 22. 

43. Абдукаримов Б. А. ва бошқ. Савдо иқтисодиёти муаммолари. Ўқув қўлланма //Т.: 

Иқтисод-молия. – 2016. – Т. 504. 

44. Абдукаримов Б. А. Ички савдо иқтисодиёти //Т.:«Фан ва технология», II. – 2014. – Т. 

2008. – С. 224. 

45. Шарипов Т. С., Абдукаримов Б. А. Умумий овқатланиш: ҳолати, муаммо ва ечимлар. 

Монография //Тошкент: Иқтисодиёт. – 2011. 

46. Мирзаева Ш. Н. НОВЫЕ ТРАНСФОРМАЦИИ И ИЗМЕНЕНИЕ ПРОФЕССИЙ В 

УСЛОВИЯХ ЦИФРОВОЙ ЭКОНОМИКИ НА РЫНКЕ ТРУДА УЗБЕКИСТАНА 

//Gospodarka i Innowacje. – 2023. – Т. 36. – С. 668-679. 

47. Артиков З. С. УЧИНЧИ РЕНЕССАНС ПОЙДЕВОРИНИНГ ИҚТИСОДИЙ 

АСОСЛАРИ //Журнал Инновации в Экономике. – 2021. – Т. 4. – №. 10. 

48. Sayfiddinovich A. Z. et al. Ways to Develop Trade Services in the Conditions of the Digital 

Economy //Nexus: Journal of Advances Studies of Engineering Science. – 2023. – Т. 2. – №. 

5. – С. 105-112. 

49. Artikov Z. The ways of making work effectiveness calculations of the trade enterprises 

//ACADEMICIA: An International Multidisciplinary Research Journal. – 2019. – Т. 9. – №. 

2. – С. 26-31. 

50. Ogli S. M. A., Sayfiddinovich A. Z. RAQAMLI IQTISODIYOT SHAROITIDA XIZMAT 

KO ‘RSATISH KORXONALARI SAMARADORLIGINI OSHIRISH IMKONIYATLARI 

//Journal of marketing, business and management. – 2023. – Т. 2. – №. 2. – С. 63-66. 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  150 

51. Artikov Z. S. FACTORS INFLUENCING THE INCREASE IN PROFIT AND 

PROFITABILITY OF BUSINESS STRUCTURES IN THE DIGITAL ECONOMY 

//Economics and Innovative Technologies. – 2022. – Т. 2022. – №. 2. – С. 1. 

52. Махмудов Л. У. Тадбиркорлик соҳасида электрон тижоратнинг тутган ўрни 

//Инновацион технологиялар. – 2020. – №. 2 (38). – С. 77-82. 

53. Ubaydullooglu M. L. Improving the Innovation Management System in E-Commerce 

//EUROPEAN JOURNAL OF INNOVATION IN NONFORMAL EDUCATION. – 2022. – 

Т. 2. – №. 1. – С. 257-262. 

54. Makhmudov L. E-commerce taxation procedure: international and national standards 

//Результаты научных исследований в условиях пандемии (COVID-19). – 2020. – Т. 1. – 

№. 03. – С. 60-75. 

55. Sharifov S. S., Astanaqulov S. Improving the welfare and employment of the population. – 

2022. 

56. Saidahadovich S. S. The ways of Efficient use of Resources in Consumer Services 

//American Journal of Social and Humanitarian Research. – 2021. – Т. 2. – №. 8. – С. 22-29. 

57. Numonovich N. A. et al. PRIORITY AREAS OF ENSURING FOOD SAFETY IN 

UZBEKISTAN //Journal of Advanced Zoology. – 2023. – Т. 44. – №. S-2. – С. 1485-1489. 

58. Saidahmadovich S. S., Abdullayevna E. N. IMPORTANCE OF LABOR RESOURCES IN 

THE CONDITIONS OF DIGITAL ECONOMY AND DEVELOPMENT ACTIONS //Uzbek 

Scholar Journal. – 2022. – Т. 10. – С. 326-332. 

59. Numonovich N. A. et al. CLUSTER APPROACH TO GRAPE GROWING AND 

PROCESSING IN UZBEKISTAN //NeuroQuantology. – 2022. – Т. 20. – №. 16. – С. 3829. 

60. Shahboz S. et al. Finance in the Republic of Uzbekistan Market Institutional Development 

Factors //INTERNATIONAL JOURNAL OF BUSINESS DIPLOMACY AND ECONOMY. 

– 2023. – Т. 2. – №. 5. – С. 134-140. 

61. Qizi B. D. F. Analysis of the Influence of the Investment Environmental Attractiveness on the 

Socio-Economic Development of Regions (On the Example Of Navoi Region) //Nexus: 

Journal of Advances Studies of Engineering Science. – 2023. – Т. 2. – №. 5. – С. 131-141. 

62. Shahboz S. et al. FACTORS OF IMPROVING THE ORGANIZATION OF WORK AT THE 

ENTERPRISE //Journal of Intellectual Property and Human Rights. – 2023. – Т. 2. – №. 5. – 

С. 153-159. 

63. Bаhriddin о'g I. S. РRОMОTING ЕMРLОYMЕNT BY THЕ DЕVЕLОРMЕNT ОF 

FАMILY ЕNTRЕРRЕNЕURSHIР //International journal of advanced research in education, 

technology and management. – 2023. – Т. 2. – №. 4. 

64. Bаhriddin о'g'li I. S. THЕ СОNСЕРT ОF QUАLITY ОF LIFЕ АND FОRЕIGN RЕSЕАRСH 

ЕXРЕRIЕNСЕ QUАLITY ОF LIFЕ ОF THЕ РОРULАTIОN //International journal of 

advanced research in education, technology and management. – 2023. – Т. 2. – №. 4. 

65. Bahriddin o'g'li I. S. THE ROLE OF THE DIGITAL ECONOMY IN THE DEVELOPMENT 

OF THE ECONOMY //International journal of advanced research in education, technology 

and management. – 2023. – Т. 2. – №. 4. 

66. Bahriddin o'g'li I. S. SOME THEORETICAL VIEWS ON CONCEPTS SUCH AS FAMILY 

ECONOMY, ENTREPRENEURSHIP //Galaxy International Interdisciplinary Research 

Journal. – 2022. – Т. 10. – №. 12. – С. 446-449. 

67. Bahriddin o'g'li I. S. FAMILY BUSINESS AND ITS THEORETICAL FOUNDATIONS 

//Gospodarka i Innowacje. – 2022. – Т. 29. – С. 5-11. 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  151 

68. O’G’Li B. S. K. MARKETING FAOLIYATI SAMARADORLIGINI BAHOLASHNING 

NAZARIY ASOSLARI VA AMALIY IFODASI //Journal of marketing, business and 

management. – 2022. – Т. 1. – №. 1. – С. 45-52. 

69. Турсунов Ж. Ш. МАТРИЦА «ТОВАР-РЫНОК» КАК ИНСТРУМЕНТ ОЦЕНКИ 

ЭФФЕКТИВНОСТИ МАРКЕТИНГА ПРЕДПРИЯТИЙ //МОЛОДЕЖНЫЙ 

ИССЛЕДОВАТЕЛЬСКИЙ ПОТЕНЦИАЛ. – 2021. – С. 82-87. 

70. Komiljon o’g’li B. S. Marketing Strategy To Increase the Efficiency of Local Industrial 

Enterprises //1 ВЛИЯНИЕ ПЛОДОРОДИЯ ПОЧВ НА РАЗЛИЧНЫЕ РАСТЕНИЯ, 

ВЫРАЩЕННЫЕ НА. – 2020. – Т. 7. – С. 9. 

71. Boyjigitov S. MAMLAKATIMIZDA DON VA DON MAHSULOTLARI BOZORINING 

BUGUNGI HOLATI VA ISTIQBOLI //" Milliy iqtisodiyotni isloh qilish va barqaror 

rivojlantirish istiqbollari" respublika ilmiy-amaliy konferensiyasi materiallari to ‘plami. – 

2023. – С. 57-59. 

72. Boyjigitov Sanjarbek Komiljon O’G’Li BENCHMARKINGNING O’ZIGA XOS 

XUSUSIYATLARI VA TURLARI // JMBM. 2023. №2. URL: 

https://cyberleninka.ru/article/n/benchmarkingning-o-ziga-xos-xususiyatlari-va-turlari (дата 

обращения: 11.09.2023). 

73. Boyjigitov Sanjarbek Komiljon O’G’Li DON VA DONNI QAYTA ISHLASH SOHASIDA 

BOZOR MEXANIZMALARINI TO’LIQ JORIY ETISH // JMBM. 2023. №12. URL: 

https://cyberleninka.ru/article/n/don-va-donni-qayta-ishlash-sohasida-bozor-mexanizmalarini-

to-liq-joriy-etish (дата обращения: 11.09.2023). 

74. O’G’Li B. S. K. MARKETING XIZMATI SAMARADORLIGINI OSHIRISHDA 

TASHKILIY TUZILMA TARKIBLARI ORASIDA SOG’LOM RAQOBAT MUHITINI 

TA’MINLASH //Journal of marketing, business and management. – 2023. – Т. 1. – №. 11. – 

С. 86-89. 

75. Komiljon o'g'li B. S. THEORETICAL BASIS OF APPLICATION OF MARKETING 

ACTIVITY ANALYSIS METHODS //INTERNATIONAL SCIENTIFIC CONFERENCES 

WITH HIGHER EDUCATIONAL INSTITUTIONS. – 2022. – Т. 1. – №. 25.10. – С. 126-

132. 

76. Diyor Khaqberdiyevich Xolmamatov, Bekjon Shukurillayevich Musayev, Shaxnoza 

Shakarbekovna Narkulova, Sanjarbek Komiljon o'g'li Boyjigitov. Internet marketing o’quv 

qo’llanma. 2022/6/23. 232 bet. 

77. Бойжигитов С. К. АНАЛИЗ ВОЗМОЖНОСТЕЙ ИСПОЛЬЗОВАНИЯ СИСТЕМ 

АВТОМАТИЗАЦИИ НА ОПТОВЫХ ПРЕДПРИЯТИЯХ //Экономика и социум. – 2022. 

– №. 5-1 (96). – С. 341-345. 

78. Бойжигитов С. К. Ў. ЗНАЧЕНИЕ СЕТЕВОГО МАРКЕТИНГА В ПОВЫШЕНИИ 

ЭФФЕКТИВНОСТИ МАРКЕТИНГОВЫХ СЛУЖБ НА ПРЕДПРИЯТИЯХ //Journal of 

marketing, business and management. – 2022. – Т. 1. – №. 7. – С. 62-65. 

79. O’G’Li B. S. K. IMPROVING THE EFFICIENCY OF MARKETING SERVICE BY 

EFFECTIVE USE OF DIGITAL MARKETING OPPORTUNITIES //Journal of marketing, 

business and management. – 2023. – Т. 1. – №. 10. – С. 30-35. 

80. Diyor K. Development of Customer Service Delivery System in Wholesale Trade 

//Indonesian Journal of Law and Economics Review. – 2019. – Т. 2. – №. 2. – С. 

10.21070/ijler. 2019. V2. 10-10.21070/ijler. 2019. V2. 10. 

81. Холмаматов Д. Х. Стратегия развития оптовой торговой деятельности в узбекистане 

//Маркетинг в России и за рубежом. – 2021. – №. 2. – С. 98-103. 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  152 

82. Kh K. D., Allayorov R. A. USE OF MARKETING LEVERS IN FORMING THE DEMAND 

FOR NATIONAL PRODUCTS //Journal of marketing, business and management. – 2023. – 

Т. 2. – №. 2. – С. 194-199. 

83. Haqberdievich K. D., Shavkiddinovich M. M. Use of international marketing strategies in the 

development of free economic zones //Journal of marketing, business and management. – 

2022. – Т. 1. – №. 1. – С. 53-61. 

84. Haqberdiyevich K. D. CURRENT ISSUES IN THE DEVELOPMENT OF MARKETING 

LOGISTICS IN WHOLESALE TRADE //Academic Journal of Digital Economics and 

Stability. – 2021. – С. 13-19. 

85. Haqberdievich K. D. Develop Criteria for Selecting Distribution Channels in Small Business 

//Academic Journal of Digital Economics and Stability. – 2022. – Т. 16. 

86. Холмаматов Д. Х. Актуальные вопросы совершенствования сервисной стратегии 

маркетинга в оптовой торговле //ББК 72+ 74 М43. – 2020. – С. 241. 

87. Kholmamatov D. Promote Upgrade After-Sales Service Strategic Skills //Indonesian Journal 

of Law and Economics Review. – 2019. – Т. 2. – №. 2. – С. 10.21070/ijler. 2019. V2. 8-

10.21070/ijler. 2019. V2. 8. 

88. Allayorov R. Resources of the Tourist Territory: Nature, Composition and Role in the 

Development of the Socio-Economic System //Science and innovation. – 2023. – Т. 2. – №. 

A1. – С. 141-147. 

89. Allayorov R. Cluster approach to sustainable tourism development //Academia Open. – 2019. 

– Т. 1. – №. 1. 

90. Allayorov R. A. A SYSTEMATIC APPROACH TO THE DEVELOPMENT OF THE 

REGIONAL TOURISM MARKET //International Bulletin of Applied Science and 

Technology. – 2023. – Т. 3. – №. 6. – С. 194-198. 

91. Kh K. D., Allayorov R. A. USE OF MARKETING LEVERS IN FORMING THE DEMAND 

FOR NATIONAL PRODUCTS //Journal of marketing, business and management. – 2023. – 

Т. 2. – №. 2. – С. 194-199. 

92. Аллаёров Р. ТУРИСТИК ҲУДУД РЕСУРС САЛОҲИЯТИНИ БАҲОЛАШНИНГ 

МЕТОДИК АСОСЛАРИНИ ТАКОМИЛЛАШТИРИШ //" Экономика и туризм" 

международный научно-инновационной журнал. – 2022. – Т. 3. – №. 5. 

93. Мухаммедова З. М., Аллаёров Р., Ахмедова А. Т. СТИМУЛИРОВАНИЕ 

ИННОВАЦИОННОГО РАЗВИТИЯ ДЕЯТЕЛЬНОСТИ ФЕРМЕРСКИХ ХОЗЯЙСТВ 

//Направления повышения стратегической конкурентоспособности аграрного сектора 

экономики. – 2016. – С. 178-181. 

94. Аллаеров Р., Хамраев М. С. МОДЕЛЬ ИСПОЛЬЗОВАНИЯ СТРАТЕГИИ ДЛЯ 

УПРАВЛЕНИЯ МАРКЕТИНГОМ УСЛУГ //Фінансово-кредитна система України в 

умовах інтеграційних та. – 2015. – С. 270. 

95. Расулов З. Ж., Хамраев М. С., Аллаёров Р. ПРОБЛЕМЫ ОБЕСПЕЧЕНИЯ 

СТАБИЛЬНОГО РАЗВИТИЯ И ЭКОНОМИЧЕСКИЕ ПРЕОБРАЗОВАНИЯ 

СЕЛЬСКОГО ХОЗЯЙСТВА В УСЛОВИЯХ ОГРАНИЧЕНИЯ ИСПОЛЬЗОВАНИЯ 

РЕСУРСОВ //Направления повышения стратегической конкурентоспособности 

аграрного сектора экономики. – 2015. – С. 139-146. 

96. Allayorov R. A. TOURISM DEVELOPMENT TENDENCIES IN SAMARKAND REGION 

UNDER THE INFLUENCE OF THE COVID-19 PANDEMEMY //Gwalior Management 

Academy. – С. 84. 



        Vol. 3 No. 12 (Dec - 2023): EJBSOS  
  

          European Journal of Business Startups and Open Society | ISSN: 2795-9228  153 

97. Allayorov R. A. MARKETING STRATEGIES IN THE DEVELOPMENT OF REGIONAL 

TOURISM //Journal of marketing, business and management. – 2023. – Т. 2. – №. 2. – С. 

189-193. 

98. Allayorov R. The Role of Innovative Clusters In Increasing The Competitiveness of Tourist-

Recreational Free Economic Zones. 

99. Allayorov R. Scientific and Theoretical Fundamentals of Marketing in the Tourist Area 

//Berlin Studies Transnational Journal of Science and Humanities. – 2021. – Т. 1. – №. 1.1 

Economical sciences. 

100. Allayorov R. THE SOUTH-WEST HISOR: SIGNIFICANCE, ANTHROPOGENIC 

IMPACTS AND PROTECTION MEASURES //International Journal of Pedagogics. – 2022. 

– Т. 2. – №. 12. – С. 44-53. 


