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Introduction. Rapid development of the services sector in Uzbekistan, increase the role and share
of services in the formation of gross domestic product, increase the content of services provided,
first of all, their modern high related tasks for radical transformation at the expense of
technological types President Of The Republic Of Uzbekistan Sh.M.Mirziyoev's action strategy
approved by Decree No. PF4947 of February 7, 2017 [1] "Priorities for the development and
liberalization of the economy" designated on the third track of the title.

To realize the tasks set out in these legal regulatory documents the study of existing problems in
the field of services for the purpose of release and their resolution is giving its positive results. In
particular, 2017 the volume of services provided in 116 795,7 mird.so ' m, to 2016 compared to
10.7 percent [2].

Increased. One of the priority tasks of social policy in the process of radical reform of the
national economy in Uzbekistan is the provision of services improving the competitiveness of
enterprises, quality goods modern sales in timely delivery and sale to consumers. Organization of
services as well as effective from the capabilities of this service use is important. Sales of the
largest share in the structure of services services accrued to the contribution of 27,4 percent (after
transport services 30.3 percent) [3].

Currently, facilities for the provision of commercial services to the population "... free and to a
part of the landscape of our land, to the mirror of our peaceful and prosperous life circling. We all
need to do a lot of work on this at the moment we know well. ... increasing the culture of Service
and trade is the most pressing issue. In this, especially considering the experience of developed
countries, modern we should pay special attention to the development of the system of
hypermarkets" [4].

For this reason, even today, trading by raising the quality of the trading service ensuring the
competitiveness of enterprises is extremely important. Trade from the principles of marketing in
ensuring the competitiveness of its enterprises use, development of advertising activities, as well
as their financial issues of ensuring stability are relevant.

Thematic literature analysis. Through the development of e-commerce in retail enterprises D. on
issues of enhancing the culture of customer service.Ferny [5], issues of increasing sales service
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through the management of the assortment of goods V.Snigereva [6], the main one that is shown
to buyers in the process of selling goods and additional sales services S.Sisoeva [7] in detail in his
scientific work lit.

Problems of the trade sector in the years of independence in our republic B.Abdukarimov [8],
A.Soliev [9], E.S.Fayziev [10], F.B.Abdukarimov [11], O.M.Pardaev [12] s can be cited scientific
research. B.Abdukarimov broadly refers to the concept of "trade service™, " trade — a separate type
of Service is the service to manufacturers on the one hand will, on the second hand, serve
consumers, on the third-the state and fourth it serves also other sectors and sectors of the economy
shows that they use their services as consumers, and they will be in touch with". Improving the
quality of sales service "Soliev" give advice to buyers, display samples of goods in motion,
advertising and a variety of information help buyers in the selection of goods by the development
of forms it also presupposes giving"”. E.S.Fayziev noted that " the sales service-the seller and the
buyer the result of mutual action and the satisfaction of the buyer needs of the seller is a focused
activity". F.B.One of the main tasks of trading Abdukarimov to consumers as a separate service
sector that provides service and the life of the population stressed. O.M.Pardaev " by the service of
sale of products, the product (goods)of from one person to another to money or other equivalent
wealth change of ownership (ownership of property) in exchange for replacement relationship
with the services provided during the provision process understood”.

Research by scientists mainly the theoretical foundations of the field of trade analysis of the
indicators of the quality of trade service in retail enterprises and the possibilities of increasing the
sales service have not been studied.

Research methodology. Statistical analysis, synthesis, expert assessment, questionnaire in the
research process survey, induction and deduction methods were used.

Analysis and results. The most effective type of trading services is retail, which makes it
progressive development of future development programs of production enterprises it helps a lot
to develop.

The increase in income of the population in Uzbekistan, the welfare of living and increase in
quality, variety of population (assortment) and quality goods increased needs and by our
government consumption as a result of the conditions created for our entrepreneurs increase in the
volume of production of goods retail trade turnover leads to an increase in volume. Trading
service is the direct service that a person directs to a person. U providing the movement of
material goods (goods)from one place to another and is an indirect influence factor on consumers.
Trade services have cultural-spiritual power. He directly affects a person holds. Because, it
belongs directly to a person: to create politeness, comfort, presentability to offers and requests,
etc. The quality of the trading service is not the result of the service, but its factor is. It describes
the process of customer service and sales one of the factors that increase the efficiency of the
activities of enterprises. For this reason, the quality of the sales service, not only buyers, at the
same time, sellers are also busy with their fantasies and constantly disturb them one of the
problems that you do, worry about.

The demand for the quality of services will not be a constant absolute. Population, especially of
middle-class people, material well-being as well as cultural the level is growing. Purchase of
goods of their quality in such conditions the demand for making and quality trading services will
also increase.

Also, quality trading service is an important anti-competitive tool is. Provide quality sales service
to customers in competitive conditions attachment is of great importance. Because, the effective
activities of any trading enterprise - trade in quality goods and, accordingly, trade services
depends on the high level of quality.

The quality of the sales service, not only to those mentioned above, at the same time, the level of
production of consumer goods in the country and availability of goods in sufficient quantities to
meet consumer demand also has an effect. This is the quantity and quality of goods in the country,
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making them shopping conditions, customer spending time and quality of Service, Service
manifested in its culture.

It should be noted that the majority of the population considers the quality of trade service only
the time spent on the purchase of the goods, and in the store for this purchase they understand the
conditions created. In our opinion, the quality of the sales service is with these not limited. He
described the need of the population for consumer goods there are several other aspects related to
satisfaction, including one or another of the population to the presence of favorable conditions for
its choice in the purchase of goods, trade also to the professionalism of their employees and their
knowledge of the psyche of buyers related.

Main part. Today, Uzbekistan is just like in developed countries for the organization and
implementation of the sales service provided to customers there are all possibilities. Foreign in
most supermarkets located in the cities of our country sales service available in supermarkets is
established:

A. there are special parking spaces for customers cars;
B. separate plots for young children are organized,;

C. convenience for customers to relax, cafe-bars for dining, there are vending machines for
pharmacies, "paynet services";

D. regular holding of various promotions and discounts;

E. the moment after the purchase of goods to buyers is specific, additional and offering basic free
services;

F. magazines (Business)s and televisions (Sports Market show) that advertising through is
established, etc.

The quality of the provision of trade service to the population is, in principle, 3 components
includes component:

a) quality of goods and services;
b) assortment of goods and services (variety of materials);

c) providing service services to customers, i.e. basic service (goods sale) around the provision of
additional services.

Hence, the concept of "quality of sales service" to buyers, sales characterizes the quality of work
of enterprises. It is, not only, the quality of the goods and their diversity is, at the same time, due
to the technological process of trade productivity, quality of labor activity of trade workers, trade
service includes the created conditions at the location of the show.

The concept of "the quality of the provision of a trade service "means that" the culture of trade is
inextricably linked with the concept. Trade culture is a broad concept. Truly comprehensive to the
buyer caring is its basis. Trade culture is a society able to meet consumer demand by following its
interests to the fullest the field is ability. It should be noted that " trade culture "and"quality of
trade service" the concepts are a component of the" trade service culture”. To find out to what
extent the culture of the trade service in Uzbekistan is in order, "Samargand.uz”, which has been
operating in our country for many years as part of the trading system (seti) and successful in the
city of Samarkand developing "Samargand.uz" sales service to buyers on the example of a
supermarket the quality was studied.

All supermarkets that are part of the "Samargand.uz" trading system (seti the facade is executed in
the same style. Well visible from the street side at the entrance a standing large banner is installed,
next to which is a working graph of a trading enterprise placed.

Samarkand City "Samargand.uz" buyers next to the supermarket a light car parking area is
equipped for the cars. Such convenience created for buyers "Samargand.uz" supermarket services
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like its attractiveness (another competitor in the city "prosperous " and" Uzbek compared to
supermarkets).

"Samargand.uz" in the supermarket, buyers put the purchased goods in their bags there is a much
wider area to accommodate. Also, buyers ' personal a storage chamber is also available to put your
items. Magazine sales in the Hall, customers can collect and pick the products they have chosen
from different mechanical equipment, cart and baskets are used.

"Samargand.uz" a cow team that is much more stable in number in its supermarket works. All
vendors, merchandisers, management staff (administrators) dressed in a special uniform, all
buyers on the chest to facilitate communication with the beydzhiks are stacked. Most of the
service personnel have higher and secondary special education, they are sales they are individuals
with experience working in the field.

Conclusions and suggestions. It should be noted that the employees of the trading enterprise have
a professional skill lack, slowness of calculations for the goods chosen by buyers, the increase in
the number of queue Waiters is negative for the trade culture at the enterprise affects. Some buyers
have been stuck near the cash register for a long time because of this, they say that they have no
desire to enter the supermarket. So, to conclude based on the results of the study conducted it is
possible that. "Samargand.uz" the appearance of supermarket cashiers is laid meets the
requirements.

When working while standing at the cash desk, some cashiers have the maximum score collected
and found to be skilled, with some working in the booth in the processes of a certain (slowness of
calculation or cost of goods like neglect in computing) allowed for disadvantages.

Analyzed "Samargand.uz" a shopping hall area in the supermarket cash desks tandem in order to
expand and increase the flow of buyers arranged in shape. It should be noted that the activities of
cashiers although there is a difference between them, they can also calculate the calculations for
the goods being purchased they do exactly and returned to buyers on time.

There are practically no shortcomings in the appearance of sellers and cashiers, everyone
employees wearing the same firm uniforms as the name on their breasts, professionthe inscribed
"beydzhik™ was worn and wore a cap on their heads. In wearing clothes for the violation of order,
they are severely punished. "Samargand.uz" supermarket vendors and survey participants as for
the relationship between buyers, some employees of the supermarket in scandalous cases, they do
not behave at all: rude and buyers they are intolerant of their whims.

The results of the study conducted show that in this negative case supermarket management can
draw up a plan of measures and implement them they need to increase. So, according to buyers,
standing at the box office increasing the speed of work of working cashiers, serving buyers sellers
need to improve their behavior and behavior. "Samargand.uz"supermarket management said that
its employees cute appearance and facial expression, hairstyle and makeup, dress and
attentiveness, speech and speed of thinking, the level of knowledge of the goods being sold, in
terms of durability and quality, honesty and correctness, such as, also, to determine the causes of
changes in the volume of sales of goods in order, it is advisable to conduct surveys between
consumers.

The study of consumer demand in raising the quality of sales service is extremely one of the
pressing problems. In solving this problem, the goods cooperation of manufacturing enterprises
with trade enterprises important. Order of trade enterprises for the production of one or another
commodity (two the solution of this problem if it is established on the basis of a bilateral
agreement) can. For this, trade enterprises, residents of the territory they serve doer population
number, gender, age, profession, race, income and other several to manufacturing enterprises,
taking into account the indicators it will be necessary for them to submit their orders for years.

Today there are various goods in consumer markets. But, not all of them can be said to be able to
meet consumer demand. Har a consumer has a taste of hos, a demand for the quality of the goods.
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Exactly for these reasons, there are cases of non-sale of certain goods. Goods that have expired are
not sold at all. Also on time instead of seasonal goods that have ceased to be sold, the following
season saw the introduction of new goods the emergence, to the spiritual obsolescence of a
commodity that had ceased to be sold in the previous season also leads. Such cases, naturally, are
also in the interest of a trading enterprise, it is also contrary to the interests of society.

Goods that are currently unique and acceptable to every consumer into production. Increase in the
standard of living of the population consumption the demand for their goods is leading to an
individualization. Consumers sell tastes and quality satisfaction of their demand it has its own
effect on increasing the quality performance of the process.Buy goods from home through Internet
networks today there is an opportunity to do. However, to the internet network of some consumers
cases of inability to connect at quality speed, living in rural areas the lack of the ability of the
population to connect to the internet, in this form there is an obstacle to the widespread popularity
of trade. In addition, the goods due to the fact that delivery services to addresses are also not well
developed, may cause certain goods to go unsold. Production of a quality and affordable national
product import reduces the need to buy their goods. Which in turn it will save the withdrawal of
currency from our country, as well as creates conditions for increasing the volume of national
product exports.

Not to study the need of consumers of manufacturing enterprises as well as

to the process of purchase and sale arising between trading enterprises and their it has a negative
impact on its financial condition.

From the requirements of today's times, taking into account the above before the production of
goods out, what is in advance of each entrepreneur good thinking of production and the future
demand for its goods it is necessary to produce it, feeling the level. For this reason, the country it
is relevant to study which goods the population has the greatest need for remains.

In solving this problem, every entrepreneur has the necessary information it is necessary to have.
For this, it is he who forms the sources of information organizations, including the State Statistical
Committee of the Republic of Uzbekistan, its on-site directorates and units must be active. Also,
in our opinion, the market studies the conjuncture and its results special structures that provide (on
a commercial basis) to interested entities formation is desirable.

LIST OF LITERATURE USED

1. Artikov Z. S. In Competitions Conductrd by Belt Wrestling Use of Fast Technical Methods
Efficiency //American Journal of Social and Humanitarian Research. — 2022. — T. 3. — Ne. 11.
— C. 253-255.

2. Saifiddinovich A. Z., Shokhrukhovich U. F. Social Protection of the Unemployed and their
Labor Increasing Competitiveness in the Market //American Journal of Social and
Humanitarian Research. —2022. — T. 3. — Ne. 3. — C. 61-63.

3. Aprmukos 3. C. SIHTM Y3BEKUCTOHJIA PAKAMIIM UKTUCOAUETHUHT HA3APUI
ACOCJIAPU //Oxonomuka u ¢puHancsl (Y30ekucran). — 2022, — Ne. 4 (152). — C. 59-65.

4. Uralovich A. N., Abdulloevich N. D., Sayfiddinovich A. Z. An Analysis of the Demographic
Data of Population of the Republic of Uzbekistan //American journal of social and
humanitarian research. — 2021. — T. 2. — Ne. 10. — C. 15-22.

5. lzzatovna A. Z. ESSENCE, CONTENT AND PRINCIPLES OF HOTEL BUSINESS
DEVELOPMENT //Berlin Studies Transnational Journal of Science and Humanities. — 2021. —
T. 1. — Ne. 1.1 Economical sciences.

6. Abdullayeva Z. ETHYMOLOGY OF NEW PEDAGOGICAL TECHNOLOGIES AND
TECHNOLOGICAL TERMS IN LANGUAGE TEACHING //Koudepenmmu. — 2021.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 61



Vol. 3 No. 11 (Nov - 2023): EJBSOS

7. AOnymraeBa 3. MEXMOHXOHAJIAPHU KIIACTEPJIAIII-MEXMOHXOHA
BU3HECHUZIA BOUIKAPYBHUHIT CAMAPAJIM IIAKJIM //MxTuMowuii-rymMaHHTap
GbanmapHUHT  1013ap0 MyamMMosapu/AKTyalbHbIe MPOOJEMBl  COLMAIBHO-TYMaHUTAPHBIX
nayk/Actual Problems of Humanities and Social Sciences. — 2023. — T. 3. — Ne. S/3. — C. 100-
106.

8. lzzatovna A. Z. ORGANIZATIONAL AND ECONOMIC MECHANISM FOR THE
DEVELOPMENT OF THE HOTEL BUSINESS IN UZBEKISTAN //Gospodarka i
Innowacje. — 2023. — T. 36. — C. 251-258.

9. lzzatovna A. Z., Akbarshoh A. Problems and Solutions in the Stage Development of
Electronic Trade in Uzbekistan //Nexus: Journal of Advances Studies of Engineering Science.
—2023. —T.2.—Ne. 5. - C. 235-243.

10. Izzatovna A. Z. The Power of Hotel Clustering for Enhanced Market Competitiveness
/lInternational Journal on Orange Technologies. — 2023. — T. 5. — Ne. 5. — C. 48-52.

11. ELEMENTS I. A. Z. MEANS AND METHODS OF THE ORGANIZATIONAL AND
ECONOMIC MECHANISM FOR THE DEVELOPMENT OF THE HOTEL BUSINESS
//ASEAN Journal on Science & Technology for Development. — 2022. — T. 39. — Ne. 4. — C.
271-279.

12. Izzatovna A. Z. THE ROLE OF THE STATE IN THE DEVELOPMENT OF THE HOTEL
BUSINESS IN UZBEKISTAN: REFORMS, INVESTMENTS AND SUPPORT OF THE
INDUSTRY //International Conference on Research Identity, Value and Ethics. — 2023. — C.
493-499.

13. Izzatovna A. Z. TOURIST POTENTIAL OF UZBEKISTAN AND ITS IMPACT ON THE
HOTEL BUSINESS //JJOURNAL OF ECONOMY, TOURISM AND SERVICE. — 2023. - T.
2.—No. 6. —C. 7-13.

14. A6nynnaesa 3. ®AKTOPHI, BJIIMAIOIIME HA TTOBEAEHUE KIIMEHTOB I'OCTUHUIL]
[[Mxtumonii-rymanutap  GaHgapHUHT  jgon3ap0d Myammonapu/AKTyanbHble  MPOOIEMBbI
conmaibHO-ryMaHuTapHbix Hayk/Actual Problems of Humanities and Social Sciences. — 2023.
—T.3.—Ne. 6. — C. 66-74.

15. A6nymnaesa 3. M. TYPUCTUYECKHWM TIOTEHLMAJI VY3BEKUCTAHA U EIr'O
BJIMSIHUE HA TOCTUHUYHBLIA BHU3HEC /TA’LIM VA INNOVATSION
TADQIQOTLAR. —2023. -T. 6.—C. 1-6.

16. Izzatovna A. Z. ORGANIZATIONAL AND ECONOMIC MECHANISM FOR THE
DEVELOPMENT OF THE HOTEL BUSINESS IN UZBEKISTAN //Gospodarka i
Innowacje. — 2023. — T. 36. — C. 251-258.

17. NODIROVNA M. S. SOCIAL POLICY: OBJECTIVES AND THEORETICAL
FOUNDATIONS OF THE STUDY //ICENTRAL ASIAN JOURNAL OF SOCIAL
SCIENCES AND HISTORY. - 2023. - T. 4. — Ne. 7. - C. 1-9.

18. Mupzaesa III. H. HOBBIE TPAHCOOPMALIMM U M3MEHEHHE [IPO®ECCUI B
VYCIOBUAX HUDPPOBOUM SKOHOMUKUN HA PLIHKE TPYJIA VY3BEKHMCTAHA
//Gospodarka i Innowacje. — 2023. — T. 36. — C. 668-679.

19. Abnyxapumos @. b. A., Mupsaesa I1I. H. MAHBIPIUBHBHEC-KAK OAKTOP PA3BUTUA
KOHKYPEHTHOM CPEJlbI HAIIMOHAJIbBHOM OJOKOHOMUMKUM VY3BEKHNCTAHA
//Gospodarka i Innowacje. — 2023. — T. 36. — C. 657-667.

20. AbnykapumoB b. A. A., Mupzaesa III. H. POJIb NHOCTPAHHbBIX MHBECTULIMHN B
MOAEPHU3AIIMN 5KOHOMUMKU B PECIIYBJIMKE Y3BEKMCTAH //Gospodarka i
Innowacje. — 2023. — T. 36. — C. 648-656.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 62



Vol. 3 No. 11 (Nov - 2023): EJBSOS

21. MIRZAEVA SHIRIN NODIROVNA. (2023). THE IMPORTANCE OF INVESTING IN
THE DEVELOPMENT OF THE SOCIAL SPHERE IN OUR COUNTRY. Central Asian
Journal of Innovations on Tourism Management and Finance, 4(6), 153-160. Retrieved from
https://cajitmf.centralasianstudies.org/index.php/CAJITMF/article/view/534

22. Kypbanosa P., Mupsaesa III., Xaxumos JI. POJIb COIMAJIBHBIX CETEU U
TEXHOJIOTUM B USMEPEHNH COLIMAJIBHOI'O KAITUTAJIA //MXTHMOM#-T'yMaHATAp
danmapauHr  g013ap0d MyamMmonapu/AKTyalbHbIE MPOOJIEMBl  COMUATBHO-TYMaHUTAPHBIX
Hayk/Actual Problems of Humanities and Social Sciences. — 2023. — T. 3. — Ne. S/4. — C. 204-
216.

23. Hlapumos T. C., Mup3aesa III. H. COCTOSHUE BHEJAPEHNS MHHOBAIIMOHHBIX
[MPOEKTOB B C®EPE YCJIVI B Y3BEKUCTAHE //Gospodarka i Innowacje. — 2023. — T.
36. — C. 27-45.

24, an3aeBale. H. 3APYBEXXHbIN OIIBIT MHOAAEPXKU IMPEAIIPUHUMATEJIBCTBA U
JEJIOBOU AKTUBHOCTMU XEHIIMH //Gospodarka i Innowacje. — 2023. — T. 36. — C. 46-
56.

25. Nodirovna M. S. Banks and Development of Banking Services in the Republic of Uzbekistan
[/Web of Semantic: Universal Journal on Innovative Education. — 2023. — T. 2. — Ne. 6. — C.
21-30.

26. Nodirovna M. S. Foreign Experience in Supporting Entrepreneurship and Business Activity of
Women //Web of Synergy: International Interdisciplinary Research Journal. — 2023. — T. 2. —
Ne. 5. — C. 654-665.

27. Saidakhmedovich S. T., Nodirovna M. S. The State of Implementation of Innovative Projects
in the Service Sector in Uzbekistan //Nexus: Journal of Advances Studies of Engineering
Science. —2023. — T. 2. — Ne. 5. — C. 375-391.

28. Nodirovna M. S. Creation of an Additional Product in the Service Process in the Republic of
Uzbekistan //Gospodarka i Innowacje. — 2023. — T. 35. — C. 635-643.

29. Nodirovna M. S. Problems of Development of the Service Sector in the Context of Digital
Changes in the Republic of Uzbekistan //Gospodarka i Innowacje. — 2023. — T. 35. — C. 626-
634.

30. Mgp3aeBa 1. H. JABJIAT TOMOHHWIAH TAJIBHMPKOPJINK CYBBEKTIIAPUHU
ISSU’JIHAB-KYBBATHAHI MEXAHWU3MHWHN TAKOMUWJUTALITUPUIL
NYHAJINIIIAPH //Gospodarka i Innowacje. — 2023. — T. 35. — C. 662-671.

31. Nodirovna M. S. Improving the Mechanisms For Managing Service Processes in Service
Enterprises in the Republic of Uzbekistan //Gospodarka i Innowacje. — 2023. — T. 35. — C.
644-652.

32. Nodirovna M. S. Trading Enterprises and Banking Services in the Republic of Uzbekistan
//Nexus: Journal of Advances Studies of Engineering Science. — 2023. — T. 2. — Ne. 5. — C.
227-234.

33. Nodirovna M. S. Ways to Develop Banking Services in the Republic of Uzbekistan //World of
Science: Journal on Modern Research Methodologies. — 2023. — T. 2. — Ne. 4. — C. 18-24.

34. Nodirovha M. S., Ugli S. T. T., Abduazizovich A. I. WAYS TO INCREASE THE
EFFICIENCY OF GOVERNMENT SERVICES IN THE EMPLOYMENT OF THE
POPULATION IN UZBEKISTAN //Gospodarka i Innowacje. — 2022. — T. 23. — C. 29-37.

35. Mirzayeva S. N. Prospects for the Development of Small Business and Entrepreneurship in the
Digital Economy //American Journal of Economics and Business Management. — T. 5. — C. 3.

36. Nodirovna M. S. FINANCING OF INVESTMENT ACTIVITIES IMPORTANCE OF
SOURCES //Section A-Research paper Article History: Received. — 2022. — T. 12.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 63


https://cajitmf.centralasianstudies.org/index.php/CAJITMF/article/view/534

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

50.

51l

52.

53.

54,

Vol. 3 No. 11 (Nov - 2023): EJBSOS

Nodirovna M. S. Banks and Development of Banking Services in the Republic of Uzbekistan.
Web of Semantic: Universal Journal on Innovative Education, 2 (6), 21-30. — 1910.

Nodirovna M. S. Foreign Experience in Supporting Entrepreneurship and Business Activity of
Women. WEB OF SYNERGY: International Interdisciplinary Research JournalVVolume2,
Issue 5Year2023ISSN: 2835-3013https //univerpubl. com/index. php/synergy https://scholar.
google. com/citations.

Mirzaeva S. N. et al. Innovative Enrichment of Service Enterprises Based on the Location of
the Regions of Uzbekistan /AMERICAN JOURNAL OF ECONOMICS AND BUSINESS
MANAGEMENT.

Mamanova G. B., Sultonov S. A., Mirzaeva S. N. Improvement of Economic Mechanisms for
State Support of Private Entrepreneurship (Samarkand Region) //Procedia of Philosophical and
Pedagogical Sciences.

Nodirovna M. S., Mamasoliyevna K. C., Ugli S. J. U. The composition of the income of
service workers and ways of its improvement (on the example of educational institutions)
IIACADEMICIA: An International Multidisciplinary Research Journal. — 2022. — T. 12. — Ne.
4.—-C.213-218.

Nodirovna M. S. FOREIGN TO THE SECTORS OF ECONOMY OF UZBEKISTAN
ATTRACTING INVESTMENTS. biogecko.co.nz

Pulatov M. E. On the Need And Ways of Converting Some of the Components of Goodwill
Into Identifiable Intangible Assets //Indonesian Journal of Innovation Studies. — 2019. — T. 8.

Pulatov M. E. Conceptual Issues Of Accounting Of Intellectual Capital /American Journal of
Economics and Business Management. — 2019. — T. 2. — Ne. 1. — C. 117-123.

Pulatov M. System Analysis Of Intellectual Property Indicators Of Financial Statements
//[European Journal of Business and Economics. — 2012. — T. 6.

Pulatov M. INTELLECTUAL PROPERTY PARAMETERS OF FINANCIAL REPORTING.
—2016.

Sharipov T. S., Urokova M. G. Sustainable Directions of Employment Relations in the Service
Service in Uzbekistan //JournalNX. — C. 503-506.

Saidahmedovich S. T. THE CONCEPT OF MANAGEMENT IN ENTERPRISE
MANAGEMENT AND ITS SPECIFICITY Kilichova Orzigul Zafar kizi Student Samarkand
Institute of Economics and Service.

Cumopoe B. A., Typcywos W. 3., Illapunos T. C. DKOHOMUKA HWHHOBAIIMIA:
[MPOBJIEMA TEXHOJIOI'MYECKOI'O TTPOPBIBA //HA3APUS BA METOAOJIOI'UA. —
C.22.

A6ykapumoB b. A. Ba Gomk. CaBo MKTHCOAMETH MyaMMoniapH. YKyB Kymianma //T.:
HUxktncon-monus. — 2016, — T. 504.

AbnykapumoB b. A. Wuku caBno ukrucomuéru //T..«Pan Ba TexHomorus», II. — 2014. — T.
2008. - C. 224.

Hlapunos T. C., A6aykapumoB b. A. YMyMuil oBKaTIaHMII: X0JaTH, MyaMMO Ba €4uMIIap.
Monorpadus //Tomkent: Uktucomuér. — 2011.

MupzaeBa 1. H. HOBBI]:Z TPAHCOOPMAILIMN W M3MEHEHUE [TIPO®ECCHI B
YCJIIOBUAX IIMOPOBOU SKOHOMUKM HA PBIHKE TPYJIA VY3BEKHUCTAHA
//Gospodarka i Innowacje. — 2023. — T. 36. — C. 668-679.

Aprukos 3. C. YUUHUU PEHECCAHC OMJIEBOPUHUHI UKTUCOJUI ACOCJIAPU
//Kypnan UunoBarmu B OkoHoMuke. — 2021, — T. 4. — Ne. 10.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 64



55.

56.

S7.

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

Vol. 3 No. 11 (Nov - 2023): EJBSOS

Sayfiddinovich A. Z. et al. Ways to Develop Trade Services in the Conditions of the Digital
Economy //Nexus: Journal of Advances Studies of Engineering Science. — 2023. — T. 2. — Ne.
5.—-C. 105-112.

Artikov Z. The ways of making work effectiveness calculations of the trade enterprises
IIACADEMICIA: An International Multidisciplinary Research Journal. — 2019. — T. 9. — Ne. 2.
—C. 26-31.

Ogli S. M. A., Sayfiddinovich A. Z. RAQAMLI 1QTISODIYOT SHAROITIDA XIZMAT
KO ‘RSATISH KORXONALARI SAMARADORLIGINI OSHIRISH IMKONIYATLARI
/lJournal of marketing, business and management. — 2023. — T. 2. — Ne. 2. — C. 63-66.

Artikov Z. S. FACTORS INFLUENCING THE INCREASE IN PROFIT AND
PROFITABILITY OF BUSINESS STRUCTURES IN THE DIGITAL ECONOMY
//Economics and Innovative Technologies. — 2022. — T. 2022. — Ne. 2. - C. 1.

MaxmynoB JI. V. TaaOupKopiauk coxacuaa 3J€KTPOH THIXKOPATHUHI TYyTraH YpHH
//ManoBanmoHn TexHonorusuap. — 2020. — Ne. 2 (38). — C. 77-82.

Ubaydullooglu M. L. Improving the Innovation Management System in E-Commerce
//EUROPEAN JOURNAL OF INNOVATION IN NONFORMAL EDUCATION. — 2022. —
T.2.—Ne. 1. - C. 257-262.

Makhmudov L. E-commerce taxation procedure: international and national standards

/[Pe3ynbraThl HayuHBIX UcClieAoBaHui B ycioBusax manaemun (COVID-19). — 2020. — T. 1. —
Ne. 03. — C. 60-75.

Sharifov S. S., Astanaqulov S. Improving the welfare and employment of the population. —
2022.

Saidahadovich S. S. The ways of Efficient use of Resources in Consumer Services //American
Journal of Social and Humanitarian Research. — 2021. — T. 2. — Ne. 8. — C. 22-29.

Numonovich N. A. et al. PRIORITY AREAS OF ENSURING FOOD SAFETY IN
UZBEKISTAN //Journal of Advanced Zoology. — 2023. — T. 44. — Ne. S-2. — C. 1485-1489.

Saidahmadovich S. S., Abdullayevna E. N. IMPORTANCE OF LABOR RESOURCES IN
THE CONDITIONS OF DIGITAL ECONOMY AND DEVELOPMENT ACTIONS //Uzbek
Scholar Journal. — 2022. — T. 10. — C. 326-332.

Numonovich N. A. et al. CLUSTER APPROACH TO GRAPE GROWING AND
PROCESSING IN UZBEKISTAN //NeuroQuantology. — 2022. — T. 20. — Ne. 16. — C. 3829.

Shahboz S. et al. Finance in the Republic of Uzbekistan Market Institutional Development
Factors //INTERNATIONAL JOURNAL OF BUSINESS DIPLOMACY AND ECONOMY.
—2023. - T. 2. —Ne. 5. — C. 134-140.

Qizi B. D. F. Analysis of the Influence of the Investment Environmental Attractiveness on the
Socio-Economic Development of Regions (On the Example Of Navoi Region) //Nexus:
Journal of Advances Studies of Engineering Science. — 2023. — T. 2. — No. 5. — C. 131-141.

Shahboz S. et al. FACTORS OF IMPROVING THE ORGANIZATION OF WORK AT THE
ENTERPRISE //Journal of Intellectual Property and Human Rights. — 2023. — T. 2. — Ne. 5. —
C. 153-159.

Bahriddin o'g I. S. PROMOTING EMPLOYMENT BY THE DEVELOPMENT OF FAMILY
ENTREPRENEURSHIP //International journal of advanced research in education, technology
and management. — 2023. — T. 2. — Ne. 4,

Bahriddin o'g'li 1. S. THE CONCEPT OF QUALITY OF LIFE AND FOREIGN RESEARCH
EXPERIENCE QUALITY OF LIFE OF THE POPULATION //International journal of
advanced research in education, technology and management. — 2023. — T. 2. — Ne. 4.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 65



72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

Vol. 3 No. 11 (Nov - 2023): EJBSOS

Bahriddin o'g'li I. S. THE ROLE OF THE DIGITAL ECONOMY IN THE DEVELOPMENT
OF THE ECONOMY //International journal of advanced research in education, technology
and management. — 2023. — T. 2. — Ne. 4,

Bahriddin o'g'li I. S. SOME THEORETICAL VIEWS ON CONCEPTS SUCH AS FAMILY
ECONOMY, ENTREPRENEURSHIP //Galaxy International Interdisciplinary Research
Journal. —2022. — T. 10. — Ne. 12. — C. 446-449.

Bahriddin o'g'li I. S. FAMILY BUSINESS AND ITS THEORETICAL FOUNDATIONS
//Gospodarka i Innowacje. — 2022. — T. 29. — C. 5-11.

O’G’Li B. S. K. MARKETING FAOLIYATI SAMARADORLIGINI BAHOLASHNING
NAZARIY ASOSLARI VA AMALIY IFODASI /lJournal of marketing, business and
management. — 2022. — T. 1. — Ne. 1. — C. 45-52.

Typcynos K. LI. MATPULA «TOBAP-PBIHOK» KAK MHCTPYMEHT OLEHKU
OOOEKTHBHOCTU _MAPKETHUHI'A INPEAITPUATHI //MOJIOAEXHBIN
NCCIEJOBATEJIbCKUU ITOTEHLUAJL —2021. — C. 82-87.

Komiljon o’g’li B. S. Marketing Strategy To Increase the Efficiency of Local Industrial
Enterprises //1 BJIMAHUE TUIOJAOPOANS ITIOUB HA PA3JIMYHBIE PACTEHUA,
BBIPAIIEHHBIE HA. - 2020. - T. 7. - C. 9.

Boyjigitov S. MAMLAKATIMIZDA DON VA DON MAHSULOTLARI BOZORINING
BUGUNGI HOLATI VA ISTIQBOLI //" Milliy igtisodiyotni isloh qilish va bargaror
rivojlantirish istigbollari” respublika ilmiy-amaliy konferensiyasi materiallari to ‘plami. —
2023. — C. 57-59.

Boyjigitov  Sanjarbek Komiljon 0’G’Li BENCHMARKINGNING O’ZIGA XOS
XUSUSIYATLARI VA TURLARI 1 JMBM. 2023. Ne2. URL:
https://cyberleninka.ru/article/n/benchmarkingning-o-ziga-xos-xususiyatlari-va-turlari ~ (mara
obpamenus: 11.09.2023).

Boyjigitov Sanjarbek Komiljon O’G’Li DON VA DONNI QAYTA ISHLASH SOHASIDA
BOZOR MEXANIZMALARINI TO’LIQ JORIY ETISH // JMBM. 2023. Nel2. URL:
https://cyberleninka.ru/article/n/don-va-donni-gayta-ishlash-sohasida-bozor-mexanizmalarini-

to-lig-joriy-etish (nata oopamenwus: 11.09.2023).

O’G’Li B. S. K. MARKETING XIZMATI SAMARADORLIGINI OSHIRISHDA
TASHKILIY TUZILMA TARKIBLARI ORASIDA SOG’LOM RAQOBAT MUHITINI
TA’MINLASH //Journal of marketing, business and management. — 2023. — T. 1. — Ne. 11. —
C. 86-89.

Komiljon o'glli B. S. THEORETICAL BASIS OF APPLICATION OF MARKETING
ACTIVITY ANALYSIS METHODS //INTERNATIONAL SCIENTIFIC CONFERENCES
WITH HIGHER EDUCATIONAL INSTITUTIONS. — 2022. — T. 1. — Ne. 25.10. — C. 126-
132.

Diyor Khagberdiyevich Xolmamatov, Bekjon Shukurillayevich Musayev, Shaxnoza
Shakarbekovna Narkulova, Sanjarbek Komiljon o'g'li Boyjigitov. Internet marketing o’quv
go’llanma. 2022/6/23. 232 bet.

Boitxururos C. K. AHAJIN3 BO3MOXHOCTEN HWCIIOJIb30BAHUS CUCTEM
ABTOMATH3ALIMUA HA OIITOBBIX [TPEJITPUATHSIX //DxoHoMuKa u cotmym. — 2022,
~ No. 5-1 (96). — C. 341-345.

Boitkururos C. K. V. 3HAUEHUE CETEBOI'O MAPKETHMHI'A B IIOBBIIIEHUU
OODPEKTUBHOCTHU MAPKETHUHI'OBbBIX CJIYXBb HA TPEAIIPUATUAX //Journal of
marketing, business and management. — 2022. — T. 1. — Ne. 7. — C. 62-65.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 66



86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

100

101.

102.

Vol. 3 No. 11 (Nov - 2023): EJBSOS

O’G’Li B. S. K. IMPROVING THE EFFICIENCY OF MARKETING SERVICE BY
EFFECTIVE USE OF DIGITAL MARKETING OPPORTUNITIES //Journal of marketing,
business and management. — 2023. — T. 1. — Ne. 10. — C. 30-35.

Diyor K. Development of Customer Service Delivery System in Wholesale Trade //Indonesian
Journal of Law and Economics Review. — 2019. — T. 2. — Ne. 2. — C. 10.21070/jjler. 2019. V2.
10-10.21070/ijler. 2019. V2. 10.

XonmamaroB JI. X. CrpaTterus pa3BUTHS ONTOBOM TOPrOBOM AESTENBHOCTH B Y30€KHCTaHE
//Mapketunr B Poccun u 3a pyoesxom. — 2021, — Ne. 2. — C. 98-103.

Kh K. D., Allayorov R. A. USE OF MARKETING LEVERS IN FORMING THE DEMAND
FOR NATIONAL PRODUCTS //Journal of marketing, business and management. — 2023. —
T.2.— Ne. 2. — C. 194-199.

Hagberdievich K. D., Shavkiddinovich M. M. Use of international marketing strategies in the
development of free economic zones //Journal of marketing, business and management. —
2022. —T.1.— Ne. 1. - C. 53-61.

Hagberdiyevich K. D. CURRENT ISSUES IN THE DEVELOPMENT OF MARKETING
LOGISTICS IN WHOLESALE TRADE //Academic Journal of Digital Economics and
Stability. — 2021. — C. 13-19.

Hagberdievich K. D. Develop Criteria for Selecting Distribution Channels in Small Business
//Academic Journal of Digital Economics and Stability. — 2022. — T. 16.

XonmamaroB JI. X. AKTyalbHBIE BOIIPOCHI COBEpPLIEHCTBOBAHUS CEPBUCHOM CTpaTEeruu
MapkeTuHra B ontoBoii Toprosie //BBK 72+ 74 M43. — 2020. — C. 241.

Kholmamatov D. Promote Upgrade After-Sales Service Strategic Skills //Indonesian Journal
of Law and Economics Review. — 2019. — T. 2. — Ne. 2. — C. 10.21070/ijler. 2019. V2. 8-
10.21070/ijler. 2019. V2. 8.

Rajaboyev S. Ta'limni axborotlashtirish sharoitida web-dizayn kursini flipgrid dasturining
imkoniyatlaridan foydalanish //FAN, TA'LIM, MADANIYAT VA INNOVATSIYA. — 2023.

Shakhboz R. USING MODERN TECHNOLOGIES TO INCREASE THE EFFECTIVENESS
OF TEACHING COMPUTER SCIENCE BASED ON DISTANCE EDUCATION //Journal
of Advanced Scientific Research (ISSN: 0976-9595). — 2023. — T. 3. — Ne. 7.

Shodiyevich R. S., Shodiyevich R. S., Berdiqul 0’g‘li U. S. ACCOUNTING ISSUES IN THE
DIGITAL ECONOMY //[CENTRAL ASIAN JOURNAL OF MATHEMATICAL THEORY
AND COMPUTER SCIENCES. — 2023. — T. 4. — No. 6. — C. 80-84.

Rajaboyev S. O'zbek tilining davlat tili sifatidagi nufuzi va mavgeyini tubdan oshirishning
ilmiy nazariy masalalari /Scienceweb academic papers collection. — 2022.

Shahboz R., Sayidaxon T., Sheroz R. IQTISODIY FANLARNI O ‘QITISHDA
MULTIMEDIYA VOSITALARIDAN FOYDALANISH TEXNOLOGIYALARI
/lInternational Journal of Contemporary Scientific and Technical Research. — 2023. — C. 518-
520.

. Shodiyevich R. S., Berdiqul o’g‘li U. S., Shodiyevich R. S. The Process of Managing the
Flow of Information, in the Example of Accounting //Nexus: Journal of Advances Studies of
Engineering Science. — 2023. — T. 2. — Ne. 5. — C. 99-104.

To‘lginjanovna T. N., Shodiyevich R. S. Word Formation by Affixation
I/INTERNATIONAL JOURNAL OF BUSINESS DIPLOMACY AND ECONOMY. —
2023. —T.2.—Ne. 5. - C. 217-222.

Paxaboe III. II. Dxomoruueckoe oOpa3oBaHWE B IENAX YCTOMYUBOTO Pa3BUTHS
teppuropuii.—2022 //Kielce: Laboratorium Wiedzy Artur Borcuch. — 2022.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 67



103.

104.

105.

106.

107.

108.

109.

110.

111.

112.

113.

114.

115.

116.

117.

118.

Vol. 3 No. 11 (Nov - 2023): EJBSOS

Rajaboyev S. Dxonoruueckoe oOpa3oBaHHE B IENSAX YCTOHUMBOTO Pa3BUTHs TEPPUTOPHUIA
//Scienceweb academic papers collection. — 2022.

Paxa6oes III. II. POJIb HH®OPMALIMOHHBIX TEXHOJIOTWI B
TEXHOJIOTMYECKOM ITPEATIPUHUMATEJIbCTBE //TexHonoruueckoe u cConuaabHOe
npeanpuHuMarenbeTBo. — 2022, — C. 54-57.

Paxa6oes II. III. IIUOGPOBU3AILIMA M 3EJIEHBIM CEKTOP B YCTOWYMBOM
PA3BUTHUU //TIpobGneMbl yCTOWYHMBOCTH PA3BUTUS COLHMAIBHO-DKOHOMHYECKUX CHUCTEM. —
2022. — C. 596-598.

Rajaboev S. S. Technologies of Using Multimedia Tools in Teaching Economic Sciences
//Spanish Journal of Innovation and Integrity.

Allayorov R. Resources of the Tourist Territory: Nature, Composition and Role in the
Development of the Socio-Economic System //Science and innovation. — 2023. — T. 2. — Ne,
Al. - C. 141-147.

Allayorov R. Cluster approach to sustainable tourism development //Academia Open. —
2019. - T.1.— Ne. 1.

Allayorov R. A. A SYSTEMATIC APPROACH TO THE DEVELOPMENT OF THE
REGIONAL TOURISM MARKET //International Bulletin of Applied Science and
Technology. — 2023. — T. 3. — Ne. 6. — C. 194-198.

Kh K. D., Allayorov R. A. USE OF MARKETING LEVERS IN FORMING THE
DEMAND FOR NATIONAL PRODUCTS /lJournal of marketing, business and
management. — 2023. — T. 2. — Ne. 2. — C. 194-199.

Amnaépos P. TYPUCTUK XYY PECYPC CAJIOXUATHUHU BAXOJIAILIHUHI
METOAUK ACOCJIAPMUHU TAKOMWUIAIOTUPUILL //" DOxoHomuka u Typu3m"
MEXTyHapOIHbII HayYHO-UHHOBAIIMOHHOH xypHaiL. — 2022, — T. 3. — Ne. 5.

MyxammenoBa 3. M., AmmaépoB P., Axmemoa A. T. CTI/IMYHI/IPOBQHI/IE
MHHOBAILIMOHHOI'O PA3BUTUA JEATEJIBHOCTU ®EPMEPCKUX XO3AUCTB

//HampaBiieHHs TIOBBIIICHHUS] CTPATETUYECKON KOHKYPEHTOCTIOCOOHOCTH arpapHOro CEKTopa
skoHomuku. — 2016. — C. 178-181.

AnnaepoB P., Xampaes M. C. MOJEJIb HCIIOJIbB3OBAHUA CTPATEI'MA JUJIA
VYIIPABJIEHUSA MAPKETUHI'OM VYCIIVI //®inancoBo-KpeauTHa cucTteMa YKpaiHU B
yMoBax iHTerpauiinux ta. — 2015. — C. 270.

PacymoB 3. K., Xampaes M. C., Ammaépos P. I[TPOBJIEMbl OBECITEYEHUWA
CTABWJIBHOT'O PA3BUTUA U OSKOHOMUYECKHE [TPEOBPA3OBAHUA
CEJIbCKOI'O XO3SIMICTBA B VCJIOBUSIX OI'PAHUYEHUS MCIIOJIb30BAHUS
PECYPCOB //HampaBieHuss TOBBIIICHUS CTPATETUYECKOW KOHKYPEHTOCTIOCOOHOCTH
arpapHoro cexropa skonHomuku. — 2015. — C. 139-146.

Allayorov R. A. TOURISM DEVELOPMENT TENDENCIES IN SAMARKAND REGION
UNDER THE INFLUENCE OF THE COVID-19 PANDEMEMY //Gwalior Management
Academy. — C. 84.

Allayorov R. A. MARKETING STRATEGIES IN THE DEVELOPMENT OF REGIONAL
TOURISM //Journal of marketing, business and management. — 2023. — T. 2. — Ne. 2. — C.
189-193.

Allayorov R. The Role of Innovative Clusters In Increasing The Competitiveness of Tourist-
Recreational Free Economic Zones.

Allayorov R. Scientific and Theoretical Fundamentals of Marketing in the Tourist Area
/IBerlin Studies Transnational Journal of Science and Humanities. — 2021. — T. 1. — Ne. 1.1
Economical sciences.

European Journal of Business Startups and Open Society | ISSN: 2795-9228 68



Vol. 3 No. 11 (Nov - 2023): EJBSOS

119. Allayorov R. THE SOUTH-WEST HISOR: SIGNIFICANCE, ANTHROPOGENIC
IMPACTS AND PROTECTION MEASURES //International Journal of Pedagogics. — 2022.
—T.2.—Ne. 12. — C. 44-53.

120. Anvar, K. . (2023). The Current State of the Industry and Service Sector of Sports Tourism
of Uzbekistan. World of Science: Journal on Modern Research Methodologies, 2(4), 12-17.
Retrieved from http://univerpubl.com/index.php/woscience/article/view/880

121. Anvar, K. . (2023). Foreign Experience in the Development of Sports
Tourism. INTERNATIONAL  JOURNAL OF BUSINESS DIPLOMACY AND
ECONOMY, 2(4), 1-10. Retrieved from
http://inter-publishing.com/index.php/ijbde/article/view/1366

European Journal of Business Startups and Open Society | ISSN: 2795-9228 69


http://univerpubl.com/index.php/woscience/article/view/880
http://inter-publishing.com/index.php/ijbde/article/view/1366

